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THE PURPOSE OF SHARED VALUES
ACTIVE COMMUNICATION

Building relationships that have open, 
honest, and earnest lines of 

communication

REMOVING ROAD BLOCKS 
Investing in problem solving, taking 
action, and providing results to our 

partners 



RELATIONSHIP BUILDING 

 Generate public awareness regarding our mission, goals, & skills

 Establish relationships that allows for two way communication that is
welcomed and integrated into WDFW Police practice and 
advocacy



COMMUNITY INVOLVEMENT: listening



Over 60 Organizations Contacted
• Conservation groups such as Audubon 

& Trout Unlimited
• Commercial fishing associations
• Volunteer focused nonprofit groups
• Fish sportsman associations 
• Specialty outdoor recreation 

alliances

WHO IS WDFW POLICE? NEED



WHO IS WDFW POLICE? NEED

84% of 
Americans 
are using 
the 
Internet



WHO IS WDFW POLICE? NEED
#WDFWPolice



INCREASE OFFICER DIVERSITY NEED

2014 HISPANIC SHARE of POPULATION in WASHINGTON



INCREASE OFFICER DIVERSITY NEED



HOW CAN I HELP PROTECT OUR 
RESOURCES? NEED



HOW CAN I HELP PROTECT OUR 
RESOURCES? NEED

Community Organization Volunteerism 

Purpose: To educate people that experience the outdoors to equip 
them with the tools to accurately respond and report unwanted or 
illegal behavior that is negatively affecting natural resources or the 
public’s safety.  



PARTNERSHIPS: working together



FISHING INFORMATION IN 
OTHER LANGUAGES NEED



FISHING INFORMATION IN OTHER 
LANGUAGES NEED



INCREASE OUTDOOR 
OPPORTUNITIES NEED



NEEDINCREASE OUTDOOR 
OPPORTUNITIES 



PROBLEM SOLVING: Taking action



COMMUNICATE RECREATION 
RULE CHANGES NEED

25,000 emails sent
1,000 returned (4% – usually closer to 10%)
8 positive “thank you” emails 
7 unsubscribe replies
2 negative replies
3 follow-up questions
No phone calls to enforcement WILDCOMM

It did not create confusion or require extra time dedicated to 
phone calls or email 

Outreach directly impacted compliance



ONLINE COMMERCIAL RESOURCE NEED



PROMOTE WASHINGTON 
SEAFOOD NEED



BOUNDARY MARKER UPDATES NEED



We are not in the business of writing tickets -

We are in the business of changing behavior for the better 
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Deputy Chief Mike Cenci
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